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I want your advertising money
But why advertise at all?
No one likes spending money on advertising. Whether it is tv or radio
or print or online or on billboards, the service is purchased and then it’s
gone. I’ve often thought that selling cars would be easier. People – even
people spending their company’s money – are proud of their new cars.
“Look at it,” they say, “It is shiny and new. And look at such-and-such a
feature. And look how fast it can go. And…” And a car hangs around,
for years. (It becomes less sexy, but at least it’s there.)
And a car does something immediately noticeable to everyone: move
people and goods. Advertising isn’t so lucky. Often decision-makers
can’t evaluate the impact of an ad. “Are we doing well because of the
ad? Are we doing as well, but we would be doing worse if we hadn’t
done it?” This measurement problem is as true for a local store as
it is for Coca-Cola or Pepsi or GM or McDonald’s.
So why advertise at all? Why not take that money and head for the
nearest tavern?

 Because your business is losing customers. As time goes on,
customers and clients die, or move away, or are lured away by

the products or services of competitors, or stop consuming your type
of product or service altogether, or decide they don’t like your product
or service (unfairly or not). If your company is to stay the same size
(never mind grow), it has to replace those customers.

 Because existing customers need reminding. Let’s go back to
Coca-Cola and Pepsi. These two companies are always

advertising and sponsoring. Why? Why would they bother? They are
two of the best known brands on the planet. Try Rnding someone who
has never heard of Coke. People on this planet – in the Western world,
former Soviet block, South America, Africa, Asia, the Islamic world,
Easter Island – have heard and most likely tried Coca-Cola. So what
is Coca Cola doing spending money to tell people about its product?
It is reminding them. And local businesses have to do so too.

 Because you want to grow. Most businesses want to make more
money than they did last year. How are you going to do that?

Control costs? It’s possible. Raise prices? It might work. Add clients?
It will almost surely increase proRts. And some businesses have to
grow just to stay alive.

 Because many people don’t know that you exist. You may have a
storefront. You may have a website. You may have a reputation

of many years’ standing. But it’s a certainty that some potential
customers – even ones that live or work very close by – have not noticed
you. Why? Because they may not go down your street, or search for your
service on the web. They may not notice you if they do. People have
media overload, even regarding store signage. Advertising let’s you be
where you are not. In our case, our clients have 26,000 ambassadors
(the number of copies that we print per issue) spreading out across
the West End. They help you make your case to people you couldn’t
otherwise reach.
Don’t advertise for fun. Don’t advertise for us. Advertise for you.

David Price, mba (University of Toronto, 1999)
Advertising sales, Free Press
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On November 2, officials from the English Montreal School Board and the incoming Mackay Centre-
Philip E. Layton School officially broke ground in the field at the corner of the Terrebonne St. and
Benny Ave. Long used as soccer fields, the terrain will be converted into a state-of-the-art facility for
disabled English-language students. The 9,000 square-metre school, slated for completion by the
summer of 2018, will house 200 students.

Mackay-Layton school breaks ground

Cyclist association pushes winter cycling
Proponents of the Association of Pedes-

trians and Cyclists of NDG were handing
out small handbills to cyclists on Novem-
ber 8 near the intersection of de Maison-
neuve and Decarie and again on Novem-
ber 10. “Ride your bike this winter,” was
the message, “NDG, Westmount and Ville

Marie authorities have committed to high
quality snow cleaning of de Maisonneuve
bike path this winter. More winter cyclists
will help ensure good service.” It also di-
rected cyclists to “VeloNDG” Facebook and
Twitter accounts to see path conditions. –
FP

Sirens to sound November 17
According to a Montreal-issued press re-

lease, the Parmalat plant, located off St.
Jacques St. in western NDG, will be testing
its sirens at 2 pm on November 17.

People do not need to take specific ac-
tion, states the press release. However,
were this not a test, the sirens are intended
to advise people “who are outdoors to

quickly take shelter in the event that a toxic
product is released into the atmosphere.”

Further information about what to do
in the case of a real emergency can be
found on the city’s website. For more a
map of exposure zones and more info on
the test, check: Ville.Montreal.qc.ca/csc.


